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Acknowledgement of Country

Monash Health respectfully acknowledges the Bunurong/
Boonwurrung and WurundjeriAWoi-wurrung peoples, the
Traditional Custodians and owners of the lands where our
facilities are located and programs operate.

We recognise the ongoing spiritual link Aboriginal people
have to their lands, culture and lore; and acknowledge that
their connections build healthier families and communities.
Monash Health pays respect to the Elders of the Wurundjeri/
Wol-wurrung and Bunurong/Boonwurrung peoples; past,
present and future.

We extend our respect to our Aboriginal and Torres Strait
Islander employees, consumers and stakeholders.

Ngarra-jarra-noun artwork by Dixon Patten
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Introduction

It's all about
consistency.

The best identities are memorable due
to the repetition of the same logo, fonts,
colours, and images. Their language
sounds familiar, and we know what to
expect when encountering them.

This guide exists to create a common understanding
of how the elements of our identity come together and
how to bring them to life when communicating with our
people, our patients and consumers, our stakeholders,
and the communities we serve.

This is a living document and will change as the service
It supports evolves. Please ensure you are using the
most current version.

Download the latest guidelines monashhealth.org/identity



http://monashhealth.org/identity

Introduction

Prioritising approachable,
human-centred
visual communication

‘Care, reimagined’ 2026—2031 presents an
opportunity to evolve our visual identity that
a0 P0cae aed 4@UaoUUa®x éUxeUa4a éUUR&ae¢ aOUAacO
established trust. We're enhancing our foundation
to better serve our strategic direction.

Visual consistency, quality, and inclusivity become
484 a0UacUOORW; ,é@ai xaelUUa OUAUOD aeec 40 ¢
our commitment to excellence whilst ensuring
accessibility for our diverse community.
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Introduction

Our values shape
visual expression

Values as living, human qualities

Our values aren’t corporate mandates — they’re deeply
UeaO4a 4e0RUcU@a ¢cUO¢ 4@ @0¢ Uaé aed a0aarRg UgaelUagdn
and act every day. These are emotive, lived experiences
¢UO¢ aé 40cedORRBI Udaa OécUBaclO O04&Q Oax Oaa
This human authenticity demands a visual identity \
that moves beyond institutional aesthetics to capture
the warmth of genuine relationships and the energy of
purposeful work.

The foundation principle

Every visual element, from colour choices to photography
style, should authentically represent these strategic pillars,
ensuring our brand consistently communicates who we are
and what we stand for.



Introduction

‘Care, reimagined’
core expression philosophy:

Visual metaphors
that show health
as a foundation for
living well, not just
treating Iliness.




Section 1

Our identity

Our identity iIs much
more than a logo.

A strong logo is important,
but our identity iIs so much more.

Our identity is not only how we look; it's how we’re
perceived and how people feel about us. It's every
single detail of Monash Health, from our values,

to our people, to the care we provide.

It's also how we engage with our employees, patients
and consumers and the environments we work in.

Monash Health Identity Guidelines | December 2025



Section 1

Our identity Primary logo
The default logo for most
applications, providing
the most complete

11 representation of the

Our IOgomark Monash Health identity.

Minimum size
Print: 20mm high
Screen: 50px high

Monash
Health

If in doubt, use the primary
logo. It's the one that best
represents us.

Our logos have been designed to work

across a variety of media, and they must
be used correctly and consistently across

all applications. Landscape logo Emblem logo
Best for placements with Ideal for small-scale
Maintaining the original format of the limited vertical space digital uses, or as a
Monash Health logo is crucial for brand where the primary logo's decorative element
consistency and recognition. To ensure height is impractical. e0gagd O :eUaarU g x
the logos remain clear and impactful Ux@acUci a0abp@a eeU OGe

across all applications, they must always Minimum size

A A A . - - s . int: i Minimum size
0440048 O 400U @x Ua ¢c0Qaed UeUx@RrUagdaint 15mm high o .

. . . Screen: 50px high Print: 5mm high
with no alterations to their components, Screen: 150x hiah
spacing, proportions, colours, or - +opx g
typefaces.

"Ré0ie ¢2e@ ¢cUQ RaUA RPae Ox eddRUD x|
Clear space
Clear space helps maintain the clarity

and integrity of Monash Health logos by o S — |

ensuring a minimum area around the Clear space o o Clear space x| y .
1 1 1 Mlnlm m I I | 3 X 3 3 X 3 H ! VA 3 3 7
identity elements remains free of any um clear space IS | | ; ; Minimum clear space | |

other graphics or text. x@ agx Oe SES Uaa aaUa
and landscape logos.

Uee x@ 4a8x O UORU ¢UD ¢
height of the emblem. 3
Minimum size

Minimum size guidelines ensure the
Monash Health logo stays clear and
recognisable across all applications,
preventing distortion or loss of detail

during reproduction.
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Section 1

Our identity o
Primary identity
Our primary identity represents
the highest tier of our identity
1.2 architecture and should always

be clearly visible. It carries the
most reputational weight and
should be the default logo for all
communications.

|dentity
architecture

Whether we’re reimagining
care for our local
community or sharing our
expertise to make a global
public health impact, we
have a system of identities
to ensure we consistently
represent ourselves.

Campus identity

Primarily used for building

@0UaduUg O0ax eédi axvuauvuy
campus-based logo variants

are distinctive markers for

Monash Health facilities,

tailored for use at individual

care locations.

Our identity architecture provides a
cohesive and adaptable framework

for representing Monash Health across
different levels and areas of focus.

By structuring our brand to
accommodate our various locations
and functions, we maintain consistent
recognition while allowing customised

needs. This approach strengthens
Monash Health's overall reputation,
ensuring our visual identity remains clear
and impactful across all touchpoints.

Service identity

Service identities are intended

for communications focusing on
particular healthcare services or
departments within Monash Health.
These identities help to differentiate
specialised areas while maintaining
a consistent connection to the
Monash Health brand.

Monash Health Identity Guidelines | December 2025
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Monash Health

Casey Hospital

Monash Health
Dandenong Hospital

Monash Health
Monash Medical Centre

MonashHealth
Aged Care

Monash Health
Doctors

MonashHealth
Foundation

Monash Health
Pathology

EEEEEEENE:

Monash Health
Cranbourne Hospital

MonashHealth
Kingston Hospital

Monash Health
Moorabbin Hospital

MonashHealth
Anaesthesia

Monash Health
Food Services

Monash Health
Imaging

MonashHealth
Pharmacy

Monash
Health

Specialist public hospital identities

Specialist public hospital identities represent dedicated
centres of excellence with standalone facilities that
operate as distinct clinical services, while maintaining
strategic alignment with Monash Health.

These specialist campuses display their own visual
systems with strong connections back to the central
Monash Health identity.

Victorian
Heart Hospital

M< nash
Chi|/dren’s Hospital



Section 1
Our identity

1.3

Colour palette

Our identity, brought to life
through colour.

Colour is a key part of the Monash Health
identity. A consistent palette ensures

a recognisable and cohesive brand
across all mediums.

Primary palette

Our core colours are dark, mid and light
blue, which form the foundation of our
colour palette. These colours should be
the used in corporate Monash Health
communications.

Secondary palette

Teal, purple and orange are to be used
as accents, callouts, icons, charts, or
supporting graphics.

Colour usage guidelines

CMYK values should be applied when
preparing artwork print materials to achieve
consistent results. For digital applications,

@2e0U Oxe AUO&a=aUc¢c AU O@ >EaaxyY
a4 600 OaacdacyY éa=@ Aop ad » E é0

ensure colour accuracy.

,A®eed@ xeeU OUac Oaacalaec OQcédda cQBéc

and background colours to meet WCAG
AA standards. Avoid colour combinations

¢c00¢ 04a@ xUU OeR¢ ca xUsecUaUeUaxeU Uaa
éUcU Oanraed éVUaeVaa x@ OUPaOUQD x| Exegd

colours for text and key elements, and
secondary colours for highlights or accents.

Monash Health Identity Guidelines | December 2025
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Primary palette

Monash Health
Dark blue

Pantone: 273 C
CMYK: 100-100-25-25
RGB:37-33-93

HEX: #25215d

Secondary palette

Monash Health
Dark teal

CMYK: 88-35-57-14

RGB: 2-117-111
HEX: #02756f

Monash Health
Light teal

CMYK: 26-0-18-0
RGB: 178-252-228
HEX: #b2fce4

Monash Health
Dark purple

CMYK: 65-100-20-5

RGB:116-40-118
HEX:#742876

Monash Health
Light purple

CMYK: 14-44-0-0
RGB:212-156-199
HEX: #d49cc7

Monash Health
Mid blue

Pantone: 2935 C
CMYK: 100-67-0-2
RGB:0-93-166
HEX: #005ca9

Monash Health
Dark orange

CMYK: 0-60-100-0
RGB: 245-130-32
HEX: #58220

Monash Health
Light orange

CMYK: 0-35-100-0
RGB: 252-175-23
HEX: #fcafl7

Light blue 20%
HEX: #elf4fd

Monash Health
Light grey

CMYK: 5-4-4-0
RGB: 240-239-238
HEX: #efeeed

Monash Health
Sand

CMYK: 8-8-11-0
RGB: 232-227-221
HEX: #e8e3dd

11



Section 1
Our identity Large text colour contrast

1.4

Colour accessibility

A colour combination is accessible when the A a A a A a A a A a
contrast between text and background is

over a minimum ratio calculated by ‘colour

contrast’ software.

Colour contrast ratios:

text at 14 point size and below:
at least 4:5

text at 18 point size and above:

at least 3:0

text that is bold and 14 points and above: a a a a a a a
at least 3:0.

Colour accessibility checklist for designers
Check colour accessibility with free online
tools, or if using Microsoft Word or PowerPoint,
select Review > Accessibility.

Check colour contrast using a colour
contrast analyser tool or colour contrast
check.

When using a colour contrast analyser tool,
only copy and paste the hex colours into the
boxes.

Do not use screenshot app for capturing
screenshots, as colours do not match

colours values in the code.

Standard text against the background of the

text should be 4.5:1 or 3:1 for large text 14pt+

bold or 18pt+ normal.

Text or images of text that are part of an

Uad0OcUéd eedad UacgdauUO00O@ Oaaaaadac >cU(
are pure decoration, or part of a logo or

Oa0ax a0adoe UOeéw® 4a alalUaea Oaacaldeac
requirement.

Monash Health Identity Guidelines | December 2025
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Section 1
Our identity

1.5

Brand font: Poppins

Headings in Poppins Semibold
or Bold with tight leading.

Poppins
Poppins is Monash Health's brand font that
Is used in professional design software for

marketing, print, and digital assets. Sub-headings in Poppins Bold with tight leading.
Available on Monash Health devices. Poppins Sub-headings can be in a tint of the colour or in
can be downloaded from Google Fonts for . ) . .
free. a lighter weight to create a visual hierarchy.
Use Poppins for: Keming: Optical
External publications o ) Tracking: 0 Use Poppins Bold or Medium for more impactful text.
>OaadalOUeéaldeY 10asxeY adadaacem _ o _ _ _ _
Website and digital assets Leading: +2 minimum Body copy should use Poppins Regular with tracking set to O pt and leading
Internal campaign materials _ _ S!ightly opened fpr readgbility. S o S A
Signage Baseline offset: Cap height Exed A» xO4b ORe@Y OROOPY a& «£~ OBROOP ca Paxedd RGUUDURUCI O¢ a?
Any visual or public-facing piece that tracking and line-height should feel more spacious, while headlines and large
represents the brand externally callouts may have tighter spacing than the body copy.

CU® cagOcagac aU aead ciaavadali Uae @elOR® Oax Ox0acUeédyY Oec cUBE
key requirements that should be adhered to.

Extra I|g ht Semlbold Overall, tracking should be normal and line-height should be tight, with

headlines and large callout statements slightly tighter than body copy.

. A strong hierarchy is a powerful way to make your content easy to understand.
L|ght B()Id A large, easily readable headline helps your audience recognise what your
document is about quickly. Headings and subheadings make it easy to identify
which content is important, and navigate the document easily.

Regular Extra bold
Medium Black

Monash Health Identity Guidelines | December 2025 13



Section 1
Our identity

1.5

System font: Aptos Headings in Aptos extra bold or bold

with tight leading.

Aptos
Aptos supports the overall look and feel
of the Monash Health identity in Microsoft

AU 0@ 0aaRU00OcUaae; g Ue O6OUROORD aa Sub-headings in Aptos Bold with tight leading.
Monash Health devices and is Microsoft's Sub-headings can be in a tint of the colour or in
default font in Word, PowerPoint, and . ; . .

Excel. a lighter weight to create a visual hierarchy.

Kerning: Optical
Use Aptos for:

Tracking: 0 Use Aptos bold or extra bold for more impactful text.
Internal corporate documents

PowerPoint templates Leading: +2 minimum Body copy should use Aptos Regular with tracking set to 0 pt and leading
Word document templates - : - slightly opened for readability. Use MH dark blue, black, or 80% black to
NA N AT o Al xOIRT (1O S O x Baseline offset: Cap height -He _ o & :

al b ¢UO¢ eURBE 00 eUxORT @U0aw P el ensure legibility at smaller sizes. Overall, tracking and line-height should
internally where font compatibility g . . .
is important feel more spacious, while headlines and large callouts may have tighter

spacing than the body copy.
“dUeX0leld2eU: U:jXUe...U: XIU ..U \U26, ;e+06UI27UITIUe }04a

ng ht BOId some key requirements that should be adhered to.
Overall, tracking should be normal and line-height should be tight, with
Regular EXtra bOId headlines and large callout statements slightly tighter than body copy.

A strong hierarchy is a powerful way to make your content easy to
. understand. A large, easily readable headline helps your audience
Seml bOId BlaCk recognise what your document is about quickly. Headings and subheadings
make it easy to identify which content is important, and navigate the
document easily.

Monash Health Identity Guidelines | December 2025 14



Section 1
Our identity

1.6

Graphic shapes

Monash Health pointer

A three-quarter circle with one rounded
‘pointer’ corner.

The pointer must always orient to the
bottom-left — a subtle reference to our
south-east Melbourne catchment.

Do not rotate or use in any other orientation.

Single-curve corner

A simple block shape with one curved
corner.

Large corner size guide: 100px / 30mm
Small corner size guide: 30px / 10mm

Can be used vertically or horizontally.

Best suited for background accents, or subtle
structural support in layouts.

Rounded-corner shapes

Shapes with softened edges provide a
deUORD xiemc@a Uad Oaac@ac OaacOUagaa

devices.
Rounded rectangle: 20px / 7mm
Pill shapes: fully rounded ends
Best suited for highlights, callouts,
background accents, or subtle structural
support in layouts.

Rectangle
For corporate documents, standard squares
and rectangles are permitted.
These traditional shapes remain acceptable
and act as complementary forms to the
primary brand shape.

Monash Health Identity Guidelines | December 2025

Single curve Single curve
corner (big) corner (small)

100px / 30mm 30px / 10mm

Rounded Curved shapes
rectangle

20px / 7mm

Pill shape

Rectangle
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Section 1
Our identity

1.7

lconography and
llustration style

Icons or illustration can
be used to add another
level of engagement and
understanding to our
communications.

They may also help to provide additional
insight to especially to non-english
speaking audiences.

Stylistically, icons and illustration should
be simple and straight forward. Icons

must communicate the idea clearly and
O ?0a2URI Ux@acU OORGD;
Thick lines with simple detail create

a visually impactful graphic style to
complement written content.

Sourcing icons
High-quality icons are readily available
for use from several trusted sources,
such as:
AUO&aexealUc AU OO &=caldb UOaaa=
thenounproject.com
Istock.com
OcUOaajbaa

Monash Health Identity Guidelines | December 2025

Indicative icon style
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Section 2

Photography

Emotive photography
shares the real moments
within our care.

CUO® dUacae 60 e 40 @0c¢c éUa e O4QY
the care we provide, and the people
at the heart of Monash Health.

Every image should feel authentic, inclusive,
and human-centred, helping to connect with
our patients, staff, and community. Photography
Is a powerful tool to show our values, our
environment, and the experiences that make
Monash Health unique.

Monash Health Identity Guidelines | December 2025



Section 2

Photography
2.0
- . Natural light Stock photos
General gL“deIInes EUZa® OxU0@x ad Uac d8aU0exeaxeUaal0R RUUUcae O004aaad o Joalkfhatiof ad asoptiva Of ladtlesdd— a photographer should always be eng aged
light which is both directional and soft is crucial. Examples of high quality where possible for any custom imagery. Stock photos, while often well-c rafted, can
The foIIowing outlines natural light include large windows or doorways, sunrise/sunset ligh t, cloudy be generic and sometimes obviously stock-based. This is disengaging to a t argeted
some general guidelines aecxaad 04a00@ >éelUc¢U aU¢ eU0OxaéaereyY 00400¢U 2U0xQ GQWaods: and clnbapp@ni@aatbeRtic.
: . non-dappled shade. Situations to avoid include high-contrast outdo or scenes,

to keep in mind when o T g e " o

. _ _ ¢ O0O0OPRUg Oa@@OeaeyY OalO0eae RUg BEOReaeUedRi QI aé@dalU@O x Takiagdreagesféom thelibtérget a U
shooting imagery Tor Less is more All images on the internet are covered under copyright. This means you need to check
Monash Health. Minimise clutter in all your shots. Removing nametags, paperwork, post ers and what the terms of use for the image is — guidelines for using text and online images can

any other distracting or colourful elements of a background is helpful. A s hallow usually be found under ‘terms of use’ on a website. S i S
~ < ~ ~ ~ ~ ~ - . < ~ ~ A~ o= 1/, 1436 A A A XA A Y- A - A A A A = A = 3 A
x@acU al ORx UQRAse 2@i0a0cd O 2edY@0Oc Uaaa cU0g 0008 EARECY I DoBBuKa&EsAcOcUdae aa UeUx0a00 a@dROc¢Ix ¢a eelUal ¢UD |
ORea OAPOCcTOx eeUal 04 OAPAcead aU Rae@a cUO& Ucs »Un; 83 P RYMBFUY OB B BRIRM Bpaysiyrot use that image. o
- . , e . . You must credit the author or creator of an image even if you were granted permission
hiding distractions and highlighting the subject of the image.

to use it.

Find a nice spot Images that are royalty-free or covered under licenses are acceptable to use without
1UaxU4aU 2eUcO0RY aUaca RAO0OcUAdee UZgadaORROAABARED eepetmidsial 2 UOx@ a4 O R
window for soft light and taking account the background. Generally it's be st to Refer to copyright.com.au for useful information about copyright myths.
avoid areas that are poorly lit and may contain clutter and/or people walkin g General requirements for.images
cU8aeUU ¢cU@ xeUacY 2200 Oae eadoa0O0ac géC)QUfde.gu@@G@éONlae Lllg argnx@tsé OCR* U a
choices include tidy meeting rooms with windows, or newer buildings wit h atura _

. . : . Images should preferably be natural and not overly manipulated
large, clean and naturally lit open foyers. Try to shoot with your subject fa cing

Useful diagrams
EdOcaac00a&caaa ociR® UVUaOU@ae O4Q aac 0444a3aU0¢c0 ¢aRPaeae a@aeUadx L
e.g. a diagram showing digestion in a nutrition document

in to the light — cameras on ‘auto’

Sourcing images lllustrative
The Monash Health Image Library has an extensive range of high-quality Where possible, images should add value to the content and not be purely decorative
photographs which are available for use on patient information and No clipart
promotional material. Clipart is not to be used on any Monash Health publications, including online and

printed material

Copyright

You must have permission to use images sourced from third parties e.g. images

xaeaRa0Ox@Px Udaa ¢cU@ Uacgaadc aeaec OO 4ai0ORci UAO W >a0UQa ca RAEaealdU

Go to: monashhealth.imagegallery.me
Click on ‘register’ to sign up to use the Image Library.

Once granted access permissions, you'll be able to search and request
images.

For more information

If you need further advice on the use of images, please email
communication@monashhealth.org

Monash Health Identity Guidelines | December 2025 18



Section 2
Photography

2.0

Portrait photography

Images/video containing employees must:

show all personnel wearing protective
PgaeUaagac »0i0 é@04& xédualU aaadgdx
URaé@axY B¢cOce

not show fake nails or jewellery

ensure trimmed nails, masks and eye wear
in theatre

feature closed toe shoes only

ensure blank name tags are in use

not show scrubs in non-clinical areas

not show long sleeved shirts, windcheaters
or scarves in clinical areas

not show laptops featuring emails in
background.

Images/video containing patients must:

ensure consent obtained from patient and
or carer/family member

hide or tuck away IV tubing or cabling
ensure cot sides are up for children and
down on beds for adults

have patients always wearing appropriate
footwear and clothing

never show patients photographed alone
Ud Ya i E i

Monash Health Identity Guidelines | December 2025

Candid
portraiture

For use in
campaigns or
as reusable
assets such as
headshots.

adaeY

Posed portraiture
lllustrative, for
use in stories
about people

or as heroes in
campaigns.
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Section 2
Photography

Facmﬁes
photography

Environment should show:

rooms to be clean and tidy

patient call bell within reach

bed tray table is reachable and water
jug is full

Architectural

144 ée@ Ua au OUOR
documents when a

campus or facility is

being referenced.

For decorative use,
can support factual/
descriptive images
but must not be
used as main visual
descriptor of site.

OUade ¢UO¢ Odgaac a¢é@a aelau el¢U é0acw@

areas that are hazard-free such as trip
hazards, hanging cords or items that
children may be able to climb

clear emergency exits and safety

gaelaagacY e@eOU Oe 4@ @éclUaleUaUgaea

that aren’t blocked

nothing on the resuscitation table
glove holders, hand sanitiser and
paper towel dispensers all full
communication boards with display

ealUcU4auU >aacl04aU ¢cUO¢ éURR Ux@acUUI

d0cUQéacem®
whiteboards clear of sensitive
information

Oedddac 8eORUOOcUaA®t iJae aalRi OA&@Equipment
éUxeUORD >2eOU O Ua O é0UcUAU daaygeets

nurses stations free of visible patient
information

no linen on ground

no loose medication, syringes, medical
consumables left by the bedside area
no paper on walls that can’t be wiped
clean — laminated only.

Monash Health Identity Guidelines | December 2025

Images of
equipment/assets
used by Monash
Health employees.

ltems must

have blank or
non-sensitive
screensaver
information or no
patient details.

20



Section 3

Our brand
INn action

Elements of our
identity come
together In
practice.

This section illustrates how colour,

typography, imagery, shapes and tone work

O O ¢4U Ox eiaec@da O0O04damee 400R 04aRUO0OOcUA4®;
These examples demonstrate how to apply

AN\ [o] S

ded O0404ax OaaaxeUxecdacRi Oax Oaa xg@acRiyY
helping every piece of communication feel
unmistakably Monash Health.



Section 3
Our brand in action

Monash Health Identity Guidelines

| December 2025

Monash
Health

Welcome to

Monash Medical Centre

®

Please refrain from eating or
drinking in this lecture theatre

Monash
Health

Care,
reimagined.

A Scan to learn more
Iﬁ g about our new strategy

Monash
Health

Open minded
| |

We innovate fearlessly, proposing bold solutions
to complex healthcare problems.

22



Section 4

Accessibility

Accessible
communication
ensures everyone
has the same
aCCess.

More than one million people with a disability live
In Victoria. This means that all Monash Health
communications need to consider the needs of
people with a disability.

When developing any Monash Health
communication, you will need to think about
how to make it accessible to the widest possible
audience.

Accessiblility is the practice of websites, designed
and written content, tools and technologies being
developed so that people with disabilities can
understand and use them.



Section 4
Accessibility

4.1

Accessible
communication
and design

We provide safe,
equitable care. This
requires accessibility to
be at the core of how we
communicate.

Accessible communication ensures
everyone has the same access and

opportunity to read publications, use
websites, attend events, respond in

dagdal@aldi @UcelOclaae Oax

our work.

Accessibility forms part of equal
opportunity.

To do this well, designers need to be
aware of the diverse range of needs
in the community and how to plan
and design our communications with
accessibility always in mind.

Monash Health Identity Guidelines | December 2025

Accessibility needs
Accessibility goes beyond technical requirements. It can be much hard er for some people
with disability to use a mobile device than a desktop or laptop computer. Thi nk about
whether your content is accessible for those with:
visual impairment
hearing impairment
mobility restrictions
@@axeUcUeéUci ca UOP@alau Oax aaéuau Oaac@ac
RO4AUeOU® xUU OeRcij
Consider how the user’s environment — for example,

a noisy location or a workplace where the sound disturbs colleagues, might a ffect access
to your content.

Australian Government Style Manual: accessible and inclusive con tent

The Australian Government Style Manual provides comprehensive guid ance
for designing content for equal access. You can view advice for accessible and
inclusive content on the Australian Government Style Manual website at

www.stylemanual.gov.au/accessible-and-inclusive-content

Patient information

We create accessible patient information for our patients and consume rs. Patient
information includes brochures, information/fact sheets, booklets , posters, videos,
signage, maps, and patient information generated from electronic s ystems, such as

appointment letters.

To ensure you develop patient information correctly, please review th e Patient Information:

development and review procedure on PROMPT.

Creating accessible documents

Creating accessible websites

We are committed to ensuring digital accessibility for people with disa bilities.

We are continually improving the user experience for everyone and apply ing the

E@O faacdac O00PBaxeaeUOURUcI ceUx@RUAD @ >Ef % ecOax0Oéxee|
Refer to the Developing a Website, Intranet or Social Media Presence procedure

on PROMPT for more information.

Alt text for images

"Rc@aalcUéd >ORcee ¢Béc PeaROUade UabUP e Uaa k@@ raaaxe 0400
management systems, such as WordPress and SharePoint Online, as well as ot her

digital platforms, like LinkedIn, support alt text when publishing images

Write brief, descriptive alt text that explains the content of an image. In m ost cases,
try to write alt text that is less than 100 characters in length.

Add alt text to all images when publishing content digitally. If images are
decorative and do not contain information that supports the surrounding c ontent,
they should be marked as decorative.

Refer to the Australian Government Style Manual for more guidance on writ ing
effective alt text and captions: www.stylemanual.gov.au/content-types/images/

alt-text-captions-and-titles-images )

Examples of alt text:

‘Monash Health logo’

People use assistive technologies on their devices that require content a nd documents

to be correctly formatted. When developing documents, such as Word docu ments, ‘Photo of the Victorian

PowerPoint presentations and PDF documents, take steps to ensure they a re accessible. Heart Hospital building’

The latest versions of Microsoft Word and PowerPoint have accessibilit y checking tools

available under the Review > Accessibility tab. Refer to the Microsoft web site for more

UauaaalOcUaa 00aec OagocUau OO0 O T e ahiip®iBuppdkitmi@adofk 8 O e a D ac e -

Oaac@a O0ecau 0¢0aB0cP O00PraeUORP 4U OB KA BUPH O «a® «FOUO x ‘Six Monash Health Support Services
abon3/arelss team members smiling and standing
When creating a PDF document in Adobe InDesign, structural elements such a s headings together in a hospital hallway’

and body copy must be tagged correctly. This is called the structural hiera rchy.
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Section 4
Accessibility

4.2

Accessible
communication
and design checklist

Ee@ ¢cUUae OU@OPRU=c ca 4a0éUgeé iaea
communication and ensure it adheres
to accessibility guidelines.

You should always consider whether

a person with accessible needs in your
intended audience can provide their
feedback before you publish

your communication. For example,

the patient information procedure
includes a consumer review.
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Accessibility checklist
Minimum type size of 12 point is recommended for people with a visual impairment.

Type sizes as small as 9 point can be utilised only when a compliant PDF build has been
conducted, or if an accessible alternative, such as an HTML document, is available.

When providing a link to a PDF document, the PDF must be accessible. Provide an alternative
format, such as an HTML document.

No blocks of text written in capital letters. Information is easier to read if written using a mix of
uppercase and lowercase letters.

a0Rex@ eelU OUQac ORPO& 2a00@ Oax O 2Uaarg ROIaec;

Bold text used for emphasis rather than underlining or italics.

c@Uc ORUUA& Oaac@ac eUZAa0 daeaeUO0RY;] AOAUU&e YeaeclU @x a4 ¢cUQ RBU¢ Oax aUUU¢ UOax abadllUaae Oagw
eaYeéeaecU @xj

Contrasting colours are used to increase readability.

Limit the use of tables and try to use bullet points where possible, for better visibility and for
people with low literacy. Where tables are used, design the content so that it is suitable for
screen-reading software, for example, by formatting rows with headings as heading rows.

Accessibility disclaimer included in publication to let readers know other formats are available
and how to obtain them.

Images have alt text included or are marked as decorative.
No text placed over pictures, photos or other images, as this makes the text hard to read.

25



Section 5

Our voice

Our voice

shapes how
people experience
Monash Health.

Monash Health's voice
IS human. It's familiar,
straightforward and caring.

Our expertise and care help
everyone in our community live well.

using clear language and considering
everyone’s needs so our messages are
always easy to access and understand.

Our messages respect our audience.
We are direct and clear about what we
want people to think, feel, do or know.



Section 5
Our voice

5.1

How we write

Monash Health uses the
Australian Government
Style Manual for guidance
on punctuation, grammar
and style.

The Australian Government Style Manual
Is a free online resource that provides
comprehensive guidance for producing
and publishing content professionally
and consistently, that meets the needs

of users.

You can access the Australian
Government Style Manual at
www.stylemanual.gov.au
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Plain language
We serve a diverse community who speak 150 different languages, so we need to
communicate in a way that most people understand. Where possible, we:

use simple words

use short sentences
avoid jargon and slang
use the active voice.

Inclusive language

We foster an inclusive environment free from bias and discrimination — this

the language we use. We:
say ‘you’ and ‘your’ when talking to consumers, employees and the community
use ‘we’ when referring to Monash Health as an organisation
use simple contractions like ‘you’re’ or ‘you’ll

use respectful, gender-neutral language.

Sexuality and gender
We respect, welcome and celebrate people of every gender, gender identi
variation and sexual orientation.

begins with

ty, intersex

Referring to a person with a disability
E@® xadac @ 4@ a@aaR@ Oi ¢cUBUAE xUaxeOOURU¢I| Bt REA®EPFaa éUcU
‘disabled’, ‘deaf’, ‘blind’ or ‘mentally disabled'.

Referring to culturally diverse people
‘Culturally diverse’ is the way we refer to people from culturally and ling uistically
diverse backgrounds.

Referring to Aboriginal and Torres Strait Islander people

Fe@ 00aUc¢cOR RPcc@ade Ua ¢cUQ 20a@ a0aavga O= acU@D d%aa04a aae
Aboriginal and Torres Strait Islander and Traditional Owners.

R"O0aalulaldnrRa Ue ¢UY ¢cgada Uaa "0aaluuadnr aghaaxUba@ Ug Oae O
noun. For example, ‘Monash Health’s new strategy will support increas ed wellbeing

for Aboriginal people.’

Do not use the term ‘indigenous’ or the abbreviation ‘ATSI'.

Fe@d UZaxPda a0ecaOR ¢cPdae eOU Oax- RcU@aaYOoRAE &Ik daayaBagd UUg

Don’t assume pronouns such as ‘him’, ‘her’ or ‘they’ based on someone’s nam
appearance.

e, title or
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Section 5
Our voice

5.2

Writing style

It's all about consistency.

Words have power. The way we write

about our care, our people and our

community should be with clear

intention. This means we select certain

éadxae O4ax 4Ua0x0x ca 40 ?0O¢ 4¢4 ¢aUOQ
and values throughout our writing.
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Use ‘Monash Health’ in full Referring to our people

We refer to our organisation as ‘Monash Health’ in full. Eed RAcd 4044aRJa 44 RPaaRaA PP @®ea a0¢cUB4& ¢cUO0& Ry BB DY 60D A
We don’t use just ‘Monash’ because many other organisations in south-ea st Melbourne ®a0OU O xUzeOUalUag aa aaly >Uaa 0e0aaloy fedalaa a@xUOOR
also use the Monash name. Be aware that other groups of people, such as volunteers and contractors, s upport

Services should utilise the primary Monash Health identity, which includes the Monash the delivery of our care and may be excluded when using the word ‘employees’

Health name and logo, wherever possible.
Referring to people who receive our care

U O 2@aéU00 40UPAax ca Uce@RUY Ug ®laeRx e a8@aBAA@I0=U »\%l%ﬁfef‘éﬁmﬁg th? séhcdd 8RR td Beople in Victoria's South East Me tro Local
RAaa0ax=U »@0RcU £08¢U00 AOaga Oax ageéeda RAAA0 &A@ hxdE O A%Btﬁ@l@%éltl@l\%@voﬂ(a\ﬁé g@nerally refer to ‘our community’”.
are our specialist public hospital identities.

When people receive our care, we generally refer to ‘our patients and consu mers’.
Writing our values correctly »ae@é@ay Ua adai Oaac@écaeVy O aad® 300U O ¢cgaa ad a0adeaeo ali
Our organisational values are all in, full hearted and open minded. We only h yphenate our such as patients, consumers, clients, residents, or even ‘people atte nding an
values when they are immediately followed by a noun. appointment’. Not everyone who receives our care may see themselves as a
Write this: patient.
‘Our team is open minded.’ Eed iaed YéxUagac Oae ca eUUOU Uae aadaec 0538253a00¢@ Uad ¢cU@ O
'We are an open-minded team.’ Visitors, carers, family, parents, guardians and friends often sup port people who
Not this: receive our care. Remember to include these people in communications wh en
‘I'm open-minded.’ relevant and select the most appropriate option for the context.

‘I have an open minded approach.’
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Contact us:

If you have any questions or feedback about this guide,

please contact

communication@monashhealth.org

Monash

Health
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